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THAT




WD is a customer experience expert for global
food and retail brands.

46 years | 8 offices worldwide | 350+ people




visual merchandising

architecture & engineering

program management
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Retall was simple.




Until one day It changed...




The top 2 features for
physical shopping beat
online features.
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Influence on purchase rankings

Touch & feel AAAAAAAAAAAAAR (9%
Instant ownership AAAAAAAAAAAAARA (87

Excl. products/bargains AAAAAAAAAAN 577
Reviews AAAAAAAAAAR 937

Price comparison AAAAAAAAANR 48%
Experience AAAAAAAARN 46%

Unlimited options JAAAAAAN 367

With friends AAAAAANA 34%

Ideas & inspiration JAAAAAN 32 %
One-click shopping AAAAAN 3]1%
Associates JAAAAN 24%

Suggestive selling AAAN 207

In-store features are in orange. Online features are in blue. Shared features are in gray.



FOR NOW,
LMOTIONAL BENEFITS
TRUIMP FUNCTIONAL.
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The Millennial erosion




OTORES MUST EVOLVE
AND ACTUALLY BE
SOMETHING MORE Y ThE
MINDS OF SHOPPER.




THE ADVANTAGE FOR BRICK ARD
[ORTAR STORES 15 SHRINKING
FAST, ESPECIALLY FOR BRATIDS
LAGER TO CAPTURE THE LOYALTY

OF THLLERNIALS IV STORE.
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The Store of the Future
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captivating @
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How to get this study:
wdpartners.com we
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Thank you...

he nd.




