Whatis the Good, the Bad
& the Ugly?

And why you should care

As a second annual report, we also weigh 2018
data against last year’s numbers to learn why
companies ranked how they did, which factors

contributed to each brand’s respective success or
WHITE -

failure and who made the biggest moves (up or
PAPER down) year over year.




Why We Did the 100 BRANDS

Research

7,000 CUSTOMERS

The questions we asked are simple: ANNUAL INCOME OF
OVER $35,000

REPRESENTATIVE OF
TOTAL U.S. POPULATION

GOOD

This retailer ‘gets me’, takes care of me
and has a great future

BAD

This retailer is just ok, they’re not my
favorite, but they serve a purpose

UGLY

| don’t care if this retailer disappears
tomorrow

K M1\ DIGITAL NATIVES

LD age 18 to 29

This allowed us to identify over-
arching themes in customer DIGITAL IMMIGRANTS

behavior and prevailing sentiments age 46 and older
about today’s top and worst brands.




Top 10 Retailers of 2018

21 p RO Amazon
13% - f - o =

Walmart

Target

Kohl’s

4% Costco
3% Macy’s
3% Best Buy
2% Apple

To get the complete list of the best and worst brands

and see how your brand ranked on a scale of good,
bad or ugly you’ll have to download the report.
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http://www.wdpartners.com/download/the-good-the-bad-and-the-ugly-2019/



